Sales Kit

· Record Sheet of Businesses Contacted

· Copy of the Williwaw to show

· Facts:


· Williwaw has 176 pages

· The book will be ALL-COLOR (including their ad!)

· Circulation last year was about 325 books

· Distribution date:  Late May (a plus for Summer Shops—just before they open!!)

· Flag ad samples in Williwaw

· Order forms w/ad sizes and costs

· Payment procedure:

· Complete order form (Business does not pay right away)

· Williwaw will send an invoice (a bill) – they do NOT pay students directly!

· Business sends payment to Kayhi (cash or check)

· Envelope

· Pen/Pencil

Success in Selling ads comes from an informed, businesslike approach!

· Make a good first impression 

· appearance and manner

· introduce self and show copy of yearbook

· Contact the right person

· Persuading the prospective customer

· Tell about the yearbook and students

· Use circulation figures to show advantages of buying an ad

· Supplying ad facts

· Show sample ad

· Explain ad rates and sizes

· Overcoming objectives

· listen

· Closing the deal

· Ask the businessperson to buy an ad

· Avoid yes/no questions

· Ask “Which size ad would work for you this year?”

· Obtaining complete information

· Take the time to get a signed contract, ad specs, and payment arrangements

· Ending on a positive note

· Say “Thank you” whether or not an ad has been purchased!!!

Follow-up Sales call (after school starts)

· Report sales results

· Bill promptly

· Invoices

· Thank you notes

· Record the details

· Update records:  

· Current advertisers

· Potential advertisers w/contact information

Creative Ad Design interests readers and satisfies advertisers

· Center of visual interest (large headline, photo or illustration 2/3 of space)

· Text – follow up to provide details the reader needs

· Logo – identifies the advertiser and give info (address, phone number and hours)

